
5 Elements of a          

When creating a graphic, keep the amount of colors to around 2 or 3. You
want to be consistent and not overwhelm the viewer with too much color
so they lose the message. And the colors you use will subconciously say a
lot to the viewer, so choose wisely!  For example, you don't want to use red
to set a calm tone. Here is a link to what each color expresses to the viewer.

Colors

Fonts
The fonts you use will speak just as much to the viewer as the actual words
they are displaying.  It's best practice to stick to 2 fonts in a graphic,
otherwise it gets confusing.  Pick one simple font, and one a little different
for contrast.  Use the different font to accentuate the main point of your title.
.

Graphics can be used to define your brand and make you recognizable in
the online world, so don't be afraid to inject some personality with
distinguishing shapes or characters to set you apart.  Consistent use of
these items will remind viewers who you are before they even read your
message, and that's a good thing.

Shapes

A good graphic says a lot by saying a little.  Don't try to overwhelm the
viewer with everything that you're going to tell them once they click
through, just give them a teaser--enough information to pique their interest
without jamming it down their throat.  It's like dating--be coy, yet
interesting!

Message

Make sure there is enough room for the viewer to absorb what you're
actually trying to say.  This means leaving space around the graphic for
the eyes to rest, as well as space between different sized fonts.  Don't
overwhelm your audience by filling up every last inch of your visual.

Spacing
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Good Graphic

Here is a link

http://www.stephaniemartel.com/color-influences-audience/

